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DIGITAL DIRECGTOR

FERMIN VASQUEZ

WWW.FERMINVASQUEZ.COM

® 213-924-7661
@ MEDIA@FERMINVASQUEZ.COM


https://www.ferminvasquez.com/

SKILLS

MARKETING SKILLS

META & GOOGLE ADS MANAGEMENT
CAPCUT & ADOBE PREMIERE MOBILE
MAILCHIMP & CONSTANT CONTACT
SALESFORCE | PDI| ACTION NETWORK
PERFORMANCE ANALYSIS (KPI)

MASS TEXTING & MOBILE COMMONS
SPROUT SOCIAL & BUFFER

CANVA & IN-DESIGN

COPY EDITOR & WRITER

PROJEGT MANAGEMENT/ TECHNIGAL SKILLS

MONDAY.COM & ASANA

MICROSOFT TEAMS

GOOGLE SUITE

e JIRA&TRELLO

WORDPRESS & WEBFLOW
WIX & SQUARESPACE
GIVEBUTTER & FUNRAISE
SEO

WEB DESIGNER/APP BUILDER

ADDITIONAL SKILS/ASSETS

BUDGETING

EXECUTIVE COMMS COACHING

ON-CAMERA INTERVIEWS & VIDEQOS

INFLUENCER/ARTISTS NETWORK

EXISTING REPORTER RELATIONSHIPS

LEAD GENERATION

SPEECH WRITING

MEME & VIDEO CREATOR

DRONE OPERATOR



PORTFOLIO

WORK
EXPERIENCE

15+ years of experience working in the non-profit, labor, and
political sector. Bilingual (English & Spanish) with deep rooted
expertise in digital media, public relations, creator economy,
policy change, and integrated communications campaigns.
Proven results in securing mainstream media hits & placing
stories on ABC, NBC News, Los Angeles Times, Wall Street
Journal, Telemundo, Univision, Teen Vogue etc. Ecosystems
thinker with a track-record of running campaigns across multi-
social media channels, email, SMS, web apps., and paid digital
ads platforms - Meta, Google, Spotify, Youtube, LinkedIn.

=

D STRATEGIC COMMUNICATIONS EXECUTIVE

e Chief brand steward to elevate visibility, inspire donors, and partners
ensuring consistent, effective, and authentic messaging.

e Engaged 25+ million people at TheDream.US through organic social
content, influencer partnerships, and a robust media relations strategy.

e 7+ years of managing staff. At the Coalition for Humane Immigrants
Rights (CHIRLA) led & supervised a team of communications
professionals including the Digital Media Manager, Social Media
Manager, Content Creator, Graphic Designer & external consulting
firms.

C_ >  ECOSYSTEMS DIGITAL DIRECTOR

e [ ead strategy, execution, and growth across a digital ecosystem that
includes content development, social media channels, mass email,
SMS, website, web apps, and paid digital media ads (Google, Meta,
Spotify).

e At CHIRLA- gained 100k new followers across social media channels,
increased engagement by 200%, and reached 50+ million people
through pop culture content, email & text message campaigns, & artists
partnership, and a digital ambassadors and influencer strategy.

e At Service Employees International Union (SEIU) Local 2015- built the
digital media infrastructure to engage 15+ million workers, ran a
$150,000 dollars digital ads program, and signed 1,500 new dues-
paying union members.

C_ > THOUGHT PARTNER

e 7+ years or working with Executive Teams elevating the visibility and
influence of CEOs, executive staff, and elected officials including the
President of the Los Angeles City Council President Marqueece
Harris-Dawson, former President of SEIU California & CA U.S.
Senator Laphonza Butler, and Angelica Salas, ED of CHIRLA




MEDIA GOVERAGE

Nation et World ~ Lifestyle v ‘Opinion » Rankings Connect More

H Good Day LA Contests TV Links FOX LOCAL More

THU 500 PM PDT, Santa Ana Mountains and Foatils, CoschellaValley, San Bernardin and Rversde County Valys-TheInand Sllcn%lllcn America—Stop Detaining y Proven traCk_ O rd Of Securlng earned maInStream medla
i coverage worth hundreds of thousands of dollars for
events, campaigns, and product launch.

)  Media coverage includes TV, print, radio, op-eds, podcasts
from outlets such as NBC News, ABC 7, Newsweek, Wall
Street Journal, Teen Vogue, Fox News, CBS News,
Telemundo, Univision, LA Times etc.

e | have existing media contacts and also proficient in media
relations software such as Meltwater and Cision.

X\ THE
=

The immigration policy debate can be divisive and confusing. Yet for more
than 20 years, a point of consensus among the strong majority of Americans
has been that Dreamers should have a way to become U.S. citizens and fully
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HUDDLED MASSES

What Happens After ICE Chews You
Up and Spits You Out?

No lenger detained, but the fear remains.

[V TEEN VOGUE TYLER OKEKE AND LUIS SANCHEZ B2 MTV NEWS MTV NEWS STAFF
R :

| 63 UPGRADE TO LISTEN 10 MINUTES

: CEUTURE: [ .

California Is Taking Steps to Lower The Should The Voting Age Be Lowered To 177
Voting Age - Here's Why These California Activists Think So N\ W
Young people acrass the country are mobilizing, marching, and It's generally accepted that in the United States, a citizen can be elected h
speaking out on critical issues as never before, from the Youth Climate president at 35, run for Senate at 30 or Congress at 25, drink legally at “ I
Strike and March for Our Lives to immigrant rights and Black Lives 21, and cast a vote in a national election at 18. But a group of youth v @
Matter. They are looking out at a world they're set to inherit, and activists and politicians in California want to change that last part. - La

: At left, Ximena Ari istobal. At right, the Stewart Detention Center in Lumpkin, Ga. 05
making a powerful case for action to create a safer, more equitable Read the article on mtv.com > GoFundMe / Jonathan Wiggs/The Bostan Globe via Getty Images)
future.

BY NOW, WE'VE ALL SEEN STORIES of people being
violently rounded up and deported. We've even heard of
nennle let nut of detention after their neighhnrs and local

"badlyv
Read the article on teenvogue.com > embedly


https://www.thebulwark.com/p/what-happens-after-ice-chews-you-up-and-spits-you-out

SAMPLE PRESS RELEASE

“TALENT KNOWS NO STATUS" -
THEDREAM.US ANNOUNCES OPENING OF
NEW APPLICATION ROUND FOR
DREAMERS’ SCHOLARSHIPS

October 31, 2025

m——— | HEDREAM.US
-

Contact: Fermin Vasquez at fermin.vasquez@thedream.us

“Talent Knows No Status” - TheDream.US Announces Opening of New Application Round for
Dreamers’ Scholarships

Find out more and how to apply at: https://www.thedream.us/scholarships/

Washington, DC - TheDream.US today announced its newest scholarship application round will
open on November 1st (details here) to support the higher education and career goals of Dreamers
with and without Deferred Action for Childhood Arrivals (DACA) and Temporary Protected Status
(TPS).

TheDream.US, the nation’s largest and leading organization supporting Dreamers at the intersection
of higher education, workforce development, immigration, and advocacy, has awarded more than
12,000 college scholarships for highly motivated undocumented students in its more than a decade
of operation, guided by the belief that talent knows no status.

Full Release Q

WRITING SAMPLES

SAMPLE MASS EMAIL BLAST

COMMUNITY
COALITION

Dear Joshua -

This week we launched our 25th
Anniversary Celebration where | felt
welcomed with open arms as Community
Coalition’s incoming President & CEO. |
am humbied and honored to serve our

community.

= JOIN THE MOVEMENT
if you were unable to join us, | want to
take this opportunity to unveil our newly B E co M E A
redesigned website! The new websta
was developed with members at the center
and it will serve as an organzing hub, a M E M B E R
vehicle to tell our story, and a place 10

showcassa our victoneas
Sign up today!

Earlier this week we also launched our goal
1o build a mass-based institution with
15.000 dues-paying members who will
lead the transformation in South LA. Over
the next 100 days, we will be laking a
significant step towards achieving this
vision by recruiting 1,000 dues-paying members. Sign up today!

With your support over the last 25 years, we have built a strong movement for change. But now more
than ever we need your support to take our work to an unprecedented scale. You can become a
CoCo member with as little as $5/month or $60 per year.

As our member leader, Cheryl Young says, “Change can not happen with closed mouths, idle hands,
still feet, and empty pockets.” Step up today to become an official CoCo member.

Onward,

Alberto Retana
President & CEQ
www. cocosouthla org

P.S.
| want to say a special thank you to our talented communications team and the dedication of
the Taproot Foundation pro bono consultants, who made the website possible.

SAMPLE MASS TEXT

(@D

+1(571) 248-5... |

THEDREAM US O) ‘l))

Scholars in
O lars gl

4201

Career Supports

2,000 Scholars reached

Immigration Q&A

150 Scholars attending monthly

Legal Screenings

fEC

64,000 Online Community Supporters

Hi Fermin! Did you catch our
2025 Spotify Wrapped?
Here's a sneak peek at what
your donation supports.
With 4,200 Scholars
enrolled in nearly 80 Partner
Colleges today, your gift
helps them navigate their
college journey and succeed
—just like you did. Donate
what you can, any gift
makes a difference: https://
www.thedream.us/give/



https://www.thedream.us/news/talent-knows-no-status-thedream-us-announces-opening-of-new-application-round-for-dreamers-scholarships/
https://www.thedream.us/news/talent-knows-no-status-thedream-us-announces-opening-of-new-application-round-for-dreamers-scholarships/

BRANDING & GONTENT DEVELOPMENT

= THEDREAM.US
W5 NO STATUS

THEDREAM.US T
- _ASOUDARTTY
—eneHIP IE; P[]\’\".'\'

NOW! THE PEOPLEUNITED 7

T CEASEFIRE!
1 NOW @
WEDNESDAY, MAY 157, 2024
6100 W SUNSET BLVD, HOLLYWOOD, CA 80028
2 PM RALLY | 3 PM MARCH START

o '
k APPLY NOW! ‘ ORGANIZED BY THE L.A. MAY DAY COALITION

THURSDAY, JULY 24 & FRIDAY, JULY 25 Bty ™ |
3=6 PM ET (wowst 1o vour Time zone

e Chief .brand steward gnsuring co.nsistent, e Data driven digital strategies that increase
effective, and authentic messaging. engagement & traffic by 50% across
Experience rolling out large scale visual platforms & formats including website,
identity projects & comms campaigns. email, text, reels, carousels etc.

* Led the development of high-quality e Ability to create my own content and 5+ yrs
content across multiple channels to inspire experience in managing and mentoring
engagement, foster new donors, and communications staff & consultants.

advance organizational goals.


https://www.instagram.com/reel/DR2dCG1j2oQ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Click image to
learn more

FUNDRAISING FOR IMPAGT

e Developed and executed an integrated multi-channel marketing campaign for the
“| Welcome Immigrants” Capital Campaign to raise $65 million dollars for CHIRLA's
new Immigrant Welcome & Empowerment Center in the heart of Los Angeles.

e |Led communications efforts to raise $450,000 for CHIRLA’s annual Immigrant
Champions Awards featuring celebrities, artists, and elected officials.

e | ed rapid response fundraising during key political moments in tuned with trending
media coverage. Executed grassroots fundraising campaigns featuring key
organizational milestones, alumni giving, and end-of-year fundraising.

@ - e ) 10 Year Impact Report =~ THEDREAM.US

el Nl iImmtZe From Dreams
o to Destinations

A Decade of Immigrant Achievements
and the Future Ahead

Il

nnnnnnnnnnnn

. = == L\ ! ! Despite the Odds, They Rise:
= m e = o= e m e _ | L : : 11,000+ Scholars, 4,000+ Graduates

February 2025



https://www.iwelcomeimmigrants.org/
https://cdn.prod.website-files.com/64648ae18d573b4402a5c444/646dc5d24df9c8921e956e3f_I%20Welcome%20Immigrants%20Giving%20Kit.pdf
https://www.thedream.us/wp-content/uploads/2025/02/10-Year-Impact-Report-2025.pdf
https://www.iwelcomeimmigrants.org/

INFLUENGER MARKETING &
PARTNERSHIPS

e Implemented content distribution strategies for campaigns, concerts, and events
through securing partnerships with influencers, artists, and celebrities.

e | ed the strategy and day-to-day implementation of influencer marketing strategy to
achieve results including mobilizing voters, winning policy campaigns, passing local
and state legislation, growing membership/clients and securing new donors.

e Ensured that influencers and celebrity partnerships were a good match for the
organizations | worked for, reach the desired audiences, and increase engagement

from a few thousand to 1 Million+ per campaign.

< a =
II c U I l F U I U I l F E s I II.“ m “l I ul’ .H .“l.' u “ '.I ' llll.’ O@ americaferrera & « Follow
’ ¥
Carlos_Eduardo_Espina MUSIC - ART - ACTION !
@carlos_eduardo_espina ¢ | @ americaferrera L]
\ Angelenos! On March 3rd! Vote YES on
8,416 14.2M 11B \ : 2
Following Followers Likes _Measure R tc? invest in Mental Health
v instead of Prisons. #YesOnR
m @reformiajails
Message v
Luchando por un mejor futuro
== huskerlaw Filled out my ballot today.

info@carlosespina.com #YesOnR

 https:/fact.rokhanna.com/a/ice-refor...

(@ Carlos_Edvardo_Espina Comunid... (%) Showcase

& @ [

View replies (3)
@ reformlajails & Thank you!!!! @ «

1 likes Reply

QY

155,523 views

A
' VOTEYESONR.ORG
ourfuturefest.org 4> EFORMLAJAILS '/

iﬁ flowerinspanish




IS POWER
MAY DAY 2024
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Exhibition
- y 4
Narsiso Martinez:
-

Rethinking
Essential

Partnered with MLK Freedom Award
Winner Artist moya_arts to produce a
powerful poster for the 2024 May Day
March in Los Angeles.

The artwork served to inspire partners and
the public to join us to march for worker
rights, immigrant rights, and in solidarity
with workers across the nation.

Printed a limited edition 250 of these
posters for those who made a donation or
became a dues-paying CHIRLA member.

Partnered with former farmworker &
Mexican artist, Narsiso Martinez to
showcase the contributions of immigrant
workers and ask the question- who feeds
America?

| introduced Narsiso to CHIRLA's
Executive Director as an opportunity to use
art & culture to drive narrative change.
Later that year, Narsiso was honored at
the organization’s Annual Gala.

4‘% pepe.teadoro and chirla_org
@ A de:HastalaRaiz MNatalia L:

Families belong together ...

SCHOLARSHIPS FOR

DREAMERS

Opens November 1
For More Info:
_ www.TheDream.US

ART & GULTURE TO DRIVE CHANGE

soupaary 1

e Partnered with South-Central Los
Angeles & undocumented Oaxacan
artist Pepe.teadoro to create a series
of images and motion videos that
highlight key messages and show
immigrant culture.

e Our goal was to shift the conversation
away from criminality and show
community support for immigrants
from an artist who has lived
experience.

e Partnered with Bay-area artists and
cultural strategist Favianna Rodriguez
on a series of images & posters to
promote our scholarships for
Dreamers.

e QOur goal to create powerful and
attention grabbing imagery to engage
young people to apply for
TheDream.US scholarships and to
spread the word via social media and
email/text outreach.


https://www.instagram.com/pepe.teadoro/
https://www.instagram.com/favianna1/
https://www.instagram.com/moya_arts/
https://www.instagram.com/narsisomartinez/

POPULAR GULTURE T0 DRIVE
ENGAGEMENT & NARRATIVE GHANGE

e Winning the battle for attention, emotion, and meaning requires creativity and the ability to use
cultural moments & public figures to breakthrough the noise and get in people’s feeds to drive
engagement & deliver a message.

e Proven track-record of implementing popular culture strategies that increase conversions and drive
conversations. Ability to develop an authentic voice and avoid pitfalls.

e Well-versed in meme culture. Rapid response to react to cultural moments in real-time. Build the
trust and communications infrastructure to create content and get it approved as fast as possible.

“CAN YOU BELIEVE Cuando las sefioras sedancuenta

THEY HAVEN'T FILLED OUT THEIR [IEERLCR A labadhbtb il B T ——

to go watch America’s Family




VIRAL GONTENT & BEST PRAGTIGES

e 558+ views, 1,501 post comments.
e Best practices include:
o Collaboration: Content

e 2.8+ million views, 6k+ post
comments.

TheDream.US Scholar
Ximena Arias Cristobal
Testifies in Senate
Judiciary Committee

(-4 WA,
. Ay \
: ‘ ‘

I've called this country and
Georgia home

s 2.8M

watch video Q

e Best practices include:

O

Timely: Ximena testified in front
of Congress after being detained
by ICE. Her story had already
garnered media attention.
Vertical video with a descriptive
headline at the top and captions
at the bottom.

Video edited down from 5 min
speech to 2 mins.

We prep Ximena before the
congressional testimony and
helped her write her speech.
Video includes personal story,
emotional moments, and taps
Into the political conversation
online.

NARSISO MARTINEZ

4

WHO FEEDS gMEEiéA?

watch video e

collaboration with other pages &
creators is key to building
engagement.

Develop a deep & authentic
relationship with Narsiso, an
immigrant artist. His story and
farmworkers theme artwork was
a great fit for the organization.
First person story accounts work
very well to go beyond
victimhood and focus on their
talents & dreams.

The collaboration went beyond
this video. Narsiso created
artwork for our campaigns and
was given an award for his work
during our annual gala.


https://www.instagram.com/reel/DKxh0CFzdhL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DFiJvW3Pk9n/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/reel/DKxh0CFzdhL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DKxh0CFzdhL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DFiJvW3Pk9n/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/reel/DFiJvW3Pk9n/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==

SAMPLE TOOLKITS

SAMPLE CAMPAIGN TOOLKIT

e Toolkit was developed for a national
campaign called “All In for Registry”
to promote a path to citizenship bill
that was introduced in Congress.

s,

for REGISTRY por el REGISTRO

TWO-PAGE SAMPLE
TOOLKIT

—— THEDREAM.US

/ TALENT KNOWS NO STATUS

messaging, sample social media

_ P - posts, graphics, videos, posters,
S, Loy SO w banners, printable flyers, and

| template materials. Bilingual toolkit

mglta I TO O I klt in Spanish.

TOOLKIT THEDREAM.US APPLICATION ROUND IS OPEN

HELP ENSURE DREAMERS GET WORD OF HOW TO MAKE THEIR HIGHER
EDUCATION AND CAREER GOALS COME TRUE

Instagram: @thedream _us | Linkedin: TheDreom . US | TikTek: @thedreamus

TheDream.US is the nation’s largest and leading organization supporting Dreamers at the
intersection of higher education, workforce development, immigration, and advocacy.

We are excited to open our newest scholarship application round on November 1, 2025, to
expand higher education opportunities for highly motivated undocumented students, with or
without DACA or TPS. In our more than a decade of operation, we have awarded more than 12,000
scholarships, partnering with close to 80 Partner Colleges in 20 states and Washington, DC. 2

As current TheDream.US Scholars and our Alumni can attest, we believe that...

MAJOR EVENT TOOLKIT

e Toolkit was developed for a major
pTY event- the 2024 May Day March in
,|¢[."|;|[]R.\u R Los Angeles, CA. Toolkit was

Talent Knows No Status!

Two Types of Scholarships

EMAYDAY 2024 ZSOLIDARITYISPOWER

Opportunity Scholarship National Scholarship

TheDream.US Opportunity Scholarship is for | TheDream.US National Scholarship is for
undocumented students who live in targeted undocumented students who are eligible for

NG I)AY 1 OOLKI I

DUESTIONS | CONTACT

developed primarily for more than
100 coalition partners.

e The toolkit includes key messages,
graphics, videos, sample press
release, media advisory, printable
materials, artwork, mass email

locked-out states where they are either
required to pay out-of-state tuition or
prohibited from enrolling in the state’s
colleges and universities altogether. This
scholarship is for up to $100,000 in total for a
bachelor’s degree at one of our Opportunity
Partner Colleges. Deadline for Opportunity

Scholarship applications is January 31, 2026.

in-state tuition, or are attending a private
partner institution, to attend a Partner College
in their state or online, at one of our National
Partner Colleges. This scholarship is for up to
$16,500 for an associate’s or up to $33,000
for a bachelor’s degree, and up to $6,000in
stipends at one of our National Partner
Colleges. Deadline for National Scholarship
applications is February 28, 2026.

sample, march route, and endorsing
organizations.

ORGANIZED BY THE L.A. MAY DAY COALITION Fermin Vasquez
ORGANIZADO POR LA COALICION DEL 17 DE MAYO DE LA. fvasquez@chirla.org



https://drive.google.com/file/d/1qAA8QtC6pOaQzJq4BeD8RoCh5unXKC2A/view?usp=sharing
https://drive.google.com/file/d/1PZqAx4usNO0qBj4xz6wmYvv7K6CgDf-m/view?usp=sharing
https://drive.google.com/file/d/1wI_j-JlpFvQbnN3slLWhnsL6uowOVMdb/view?usp=sharing
https://drive.google.com/file/d/1PZqAx4usNO0qBj4xz6wmYvv7K6CgDf-m/view?usp=sharing
https://drive.google.com/file/d/1wI_j-JlpFvQbnN3slLWhnsL6uowOVMdb/view?usp=sharing
https://drive.google.com/file/d/1wI_j-JlpFvQbnN3slLWhnsL6uowOVMdb/view?usp=sharing
https://drive.google.com/file/d/1wI_j-JlpFvQbnN3slLWhnsL6uowOVMdb/view?usp=sharing
https://drive.google.com/file/d/1wI_j-JlpFvQbnN3slLWhnsL6uowOVMdb/view?usp=sharing
https://drive.google.com/file/d/1qAA8QtC6pOaQzJq4BeD8RoCh5unXKC2A/view?usp=sharing
https://drive.google.com/file/d/1qAA8QtC6pOaQzJq4BeD8RoCh5unXKC2A/view?usp=sharing

Portfolio August, 2026

THANK YOU

PORTFOLIO BY FERMIN VASQUEZ

(213) 924-7661
fermin.dreamer@gmail.com
www.ferminvasgquez.com



https://www.ferminvasquez.com/
https://www.ferminvasquez.com/
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